
The Swedish General Election

September 9th 2018

Campaign by the Swedish 
Union of Tenants, SUT 



Background

 The rent setting system according to the Swedish model
is based on a utility values system.

 Today: lack of housing in Sweden, especially rental
housing.

Market rents presented as the solution from different 
political parties



The liberal and the conservative parties
opened the door to market rents



The SUT board in May 2018 decided

– We´ll take the fight!

Focus on market rents

Educate
Opinion-forming measures
Create conflict
Recruit new members



Goals
 Ensure voters are informed about the 

consequences if market rents were to 
be introduced

 Force the political parties to clearly
declare their positions regarding
markets rents

 After the elections the SUT would have
to be certain that it had done everything
to prevent market rents



Activities

Meetings
 Political debates
 Postcards
Digital campaign
 Social media
Newspapers
Radio
Cinema

 Etc.



Product declaration of the political parties



Advertising in newspapers, Digital screens, Cinema, 
Social Media, Radio spots, etc.



Digital screens at train stations



Digital Campaign – How high will your
rent become if market rents?

• www.marknadshyror.info

• 7 August – 9 September

• Information based on a report by consultancy Ramböll about
rent increases if market rents were to be introduced.

• Aim: 
Non-members: to become members
Members: to become engaged in the SUT 

http://www.marknadshyror.info/


22,000 Leads



Number of articles corresponded to the 
engagement for the market rent issue



In the regions: hundreds of
articles and letters to Editors 
which were crucial to set the 
agenda and make market rents a 
question at National level



Expressen and Dagens Industri debatt 
The second question in the TV-debate: Market rents?



SUT put market rents on the political agenda and 
on the Internet
Google Trends: search keyword: ”Marknadshyra”= 
market rents



Crucial results of the SUT campaign

 Political leaders and 
parties had to clarify their
position regarding market 
rents 

Made it easier for the 
voters

 Positive check for SUT:
Our movement started to 
move! 



What next?

Minority government: Social democrats and green party
 Supported by two liberal parties

 73-point agreement including introduction of market rents 
in newly built rental housing

 Then, was our campaign useless? - No

 SUT´s capacity and strength is well-known by now!
 It will be a high political price to introduce market rents



Round table discussion

 Your experiences from political campaigning and 
lobbying? Best practice at international, national and 
regional/local level.

Which methods are best when it comes to result and 
costs? 

What kind of political campaigning activities are the most
attractive for members in which to participate?
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